COUNTY COMMISSION

BALDWIN COUNTY
312 Courthause Square, Suite 12 BISTRIET 1 d;:;’;';gén;m_
BAY MINETTE, ALABAMA 36507 2. JOFE DAVIS, 11l
251 537 0264
Fax (251) 580-2500 ' i
www.baldwincountyal.gov

November 17, 2020

Via Email Only - Imobile@al.com
Ms. Cristy Boyington

Legal Advertising Representative
Alabama Media Group

RE:  Advertising Agreement with Alabama Media Group for Display Ads in
Press-Register for 2021

Dear Ms. Boyington:

The Baldwin County Commission, during its regularly scheduled meeting held on
November 17, 2020, approved the enclosed Advertising Agreement between the Baldwin County
Commission and Alabama Media Group for County display ads in Press-Register for 2021
(January 1, 2021 - December 31, 2021). This Agreement will allow for a 10 percent discount for
all Baldwin County Departments on all display ads placed in the Press-Register.

If you have any questions or need further assistance, please do not hesitate to contact me
at (251) 990-4620 or Anu Gary, Administrative Services Manager, at (251) 580-2564.

Sincerely,
OE DAVIS, III, Chairman
Baldwin County Commission

JD/mnm Item BA2
e Anu Gary

ENCLOSURE(S)

(BALOWIN COUNTY IS AN EQUAL OPPORTUNITY EMPLOYER M/F)



M EDIA GROTUD?P

Baldwin County Commission

Advertiser Name _

INNEPNMEN  Advertising Agreement

adaress_312 Courthouse Square, Bay Minette, AL 36507 ,,

Acceunt # 20.3_2_&5&____ S

Billing Address Same

cantact Mame _\fictoria Key

Fhone_251-580-2564

emait Victoria. Key@haldwincountyal.gov

Contract Initiation Date 10-5-2020

[ Levell 0 Level 2 X Level 3

Q Level 4 ’ QO Level 5 ‘ 0 Level6

a Replacement Contract

U Level 7 i O Levels

Agreement is hereby made hetween ALABAMA MEDIA GROUR. hereinafler “Publisher” and the undersigned, hereinafter "Adverliser” and “Agency” (if applicable)

This agreement shall be effective ori 1'-01-2021(‘effecli':e date”™),

[Advertiser and Agency agree to use and pay for adverlising space in Publisher's print publication(s) Press-Register __ (callectively, “Newspaper”) and for

on its website currently localed al www.AL.com ("Websile”) and/or on its mobite applications and for digital newspapers (collectively. “Apps) at a frequency

of 12 Months_.

from the effective date of this agresmeant.

ADDITIOMAL IMFORMATION:

, and/or a minimum revenue commitment of N/

eorasfollows: nfa_ during the period of one year

The Baldwin County Commissicn will receive a 10%, level 3 discount on all ROP Display ads in the Press-Register. Level 3 discount is based
off lotal 2019 spend, including legal liners, however, the discount applies to customary ROP Display ads of any size. Discount will apply

| to the main/umbrella account which will include all linked Commission accounts.

TERMS AND CONDITIONS:

1. Orders for all advertising units in Publisher's Nevepaper Website and/or Apps are nor-ancellable. In the evem
that Advertiser uses ot pays for less advertising than that speafied harein ar the Advertiser or Agency otherwise
Liteaches the tens of this agreement, Advertiser and Agency vill be charged len percent {10%) of the remaining ad-
vertising commitmant (“short-rate ™). In such event, Advertiser and Agency must reimburse Publisher for the shart-rate
viithin 12n days of Publishar's invoics therelor and Adventiser will therealter pay for advertising at (he open rate or at
the nowly-determined miels) (as applicable).

2. Advertiser and Agency shall pay for such advertising at the rates set forthiin this connact (if specified berein or
Publisher's rata card applicabile at the time of the pubficatica of the advertising. Vohime discounts are net sates. No
other disenunts apply.

3. Payment fer advertising shall be made an of befera the 30th day of the moath following that in which advertising
is published. All advertising production fees (F any) shall be billed and are immediately due in full within the first
menth of the ad campaign. Failure of Advertiser and its Agency, if there is ane, to comply with this requirement shall,

at the aplion of Publlicher, be considered a breach of this agreement. Il payment is made by Agengy, allovwablz commis-

sions may be decucted. 1fany bill is not pald by its due date, commistions shall be deemed not eamed and the gross
amount of the bill shall Le paid in full. Publisher may, at ils optian, requira cash with order or athenvise change the
payment ferms ai any time.

’f

4. This Agreement is nol subject fo rebales, however it may ba rmsignad for grealer of less commitment a any time. If
an agreement s for less space, a rate adjustmient charge will ba made according to the rate sarned,

5. Advertiser snd Agency, if there be one, each agrees ta be jointly 2nd sevarally fiabile for the i
charges incurred. Advertiser authurizes Pubfisher, at its election, to tender any b“i;'m Agency, andp?ut\lﬂel:dl:r"s:ﬂ;f::
stitule notice to Adveriiser of the bil and shall in no vy impair the joint and several liability of Advartiser ang Agency.
Payment hy Advertiser to Agency shall not discharge Advertiser’s liability to Publicher, The rights of Publisher shall in n‘n
way ke alfected by any dispute o daim as between Advertiser and Agency, Advertiser canfirms that it has appointed
Agency, if ane is specilied, to be its authurizad representztive with respect 1o all mattars relating to advertizing placzd
on Adveriiser's behall with the understanding that Agency may be paid a commission.

6. Advartiser and fts Agency, if there be one, represent and wammant that: (i) Advertiser's websites mohile sites, ap-
plications, andéar similar sanvices thal are assuciated with ady 9 purchased i der shall contain afl
cansumer disclosures required by applicable lederal, sizte and local laws, rules and regulatinns, induding, but not
limited to, an accuraie privacy policy (and Advertiser shall nat violate the temms of such disclosures); (i) there is nothing
in any advertisemant or other material finduding but rot limited to software andfor product samples) provided by
Advettiser or Agency, or in any malerial to wihith the advertisement of other material links or relers, that violates any
persanal or proprictary right of any third party lincluding, but nat limited 1o, copyright, tademark, patent, senice mark,

(dj’tiser's Signature — e

-
e Daus T

Sl e B R 3
- "l;f
\\'.‘I~

A“L'amaMEd‘aG“‘“PAdVE'“SWf prasantajive Advertisar's Printed Signature A L 7 .
Angsla Margan VA,/M — /1] AU NOunky U Seein aSS ey, -
Alabama Madia Group Advertising Difectar 7 Type of Business _\_) = A S v, o 5

tame of Person Individuaily Liable

& Corporate 1 Partnarship 1) Assumed Mame



iation, unfair

PPIoE petition, trade searel, privacy publicity rights, elc), constintas false adverlising, is
harmiu, o1 vielates any faw or g | tegulation; (iif) none of the advertisements or other materials provided
Io Publisher for display on ils Websites or Apps cause the download or defivery of any soflvmr applicalion, execul-
alile code, any virus or malldous or sadial engineering {e.g., phishing} cods o leatures; and (9] it will not canduct
or undertake, or authorize any third party to conduct or undertake, any unlavilul or improper actions in connection
wilth the Webiles or Apps, including, but not imited to, g i Traudutent of othenwise invalid
clicks or impressions on Pubilisher’s Websites or Apps. As part of the consideration 1o induce Publisher to publish,
distribute, display, perform or transmit {colfectively referred t herein as “Publish® or “Published” or "Publishing™)
such advertisement, Advertiser and its Agency, if Uhere be one, each agrees 1o jeintly and severally defand, indemnify
and hold harmless Publishes, its employees, and representalives against all lability, loss, damagz and =apense of any
nalure, including but not limited 1o attomeys' fees, arising cut of (a) the Pubifithing of any adverlisement submitted
by of on behall of the Adventiser regardless of whether Publisher participated in the creati [ such

16 Puldisher does net guaraniee any given level of drculation or readership. In addition, Pulbfisher makes no guar
anteg or representativn as to the quantity and quality of visits, impressions, dirculation, or ather wsage of its Websita
or Apps of of the advertiszment, or as 1o the use of any panticular iracking er information-gathering devices, unless
Publishur expressly agrees athervise in wrilingTo the extent Publisher fails to provide AdvertisedAgancy with any
guaranteed impressions on its Website or Apps (il expressly agreed to by Publisher in writing). Publisher vall provide as
a sole remetiy a makegood, by extending the oeder beyand the cantracted advenising Night period umiil the remainder
ofthe guaraniead impressions are delivered. For the purpaze of darification, AdvertisersfAgendies that request a spe-
cial billing schedule or an upfront bill will not receive refunds/adjusiments in the case of under delivery of guarantesd
impressians (if applicable).

17. Publisher's sole fiabifity (and Advertisar’s and Agent's sole remedy} for erors andfor omissions by Publisher in
A shal i

o the linkage of any advertisement to any other material, ot the loss, theft, use, or misuse of any credit or debit card
o ather payment, financial, at personal informatior; ) any wvialation of the CAN-SPAM Act ar other laws relating to
Advertiser's advertisements, including, but not imited 1o, commercial messages e-majled on Adverticer’s hehalf by

Publisher; (c) the praducts andfor services promoted, sold, p d andfor *s adver

and (d) abreach or alleged breach ol its ¢ i i under these advertising contracl
terms and conditions.

7. Advertiser shall have the right to tevoke its agency at any time during tha paried of this ag eifective upon

recaipt by Publiskar of natice in vriting; in such event, Publisher may, at its opticn, terminate this agreement. 1 Ad
vertiser shall designale another agent Publicher may, at its option, recognize sudh agent upan receipt of an agreement
by sald agent to be bound by the terms of this agreement and to became iable lor the payment of all bills due and 1o
become due under this agreement,

8 Publisher reserves the right, at its absolule disgretion and al any time, o cancel any sdvestising of reject any
advertising copy, whelher or not the same has alicady been acknowledged and/or previously Published, ircluding but
not limited ta for reasens refating fo the contents of the advertisement or any lechnology associated with the advertise-
ment. In the event of such cancellation or rejection by Publisher, advertising alieady run shall be paid for at the rate
that wauld apply if the entire order were Published and no shert rata will apply. The refection of copy by the Publisher
shall require Advertiser amior Agency to supply new copy acceptable to the Publisher. Adverti: that simulatz
editprial conlent must be deaily labeled "ADVERTISEMENT” or “PROMOTION” or “SPECIAL ADVERTISING SECTION" at
the tep of the advestisemeny, and Pubfisher may, in its sole discretion, so label such copy.

9. Publisher, at its option, may terminate this agreement for the breach of any of e tems hereal, it being spedfi-
ally understood withaut Emitation that faflure on the part of sither Advertiser or Agency fo pay each Lill an or before
ts due date shall constitsta a breach. Should Publither lerminate this agreement, all charges incurred together with
short-rate charges shall be immediately due and payable.

10, Aay bill tendered by Publisher shall be conclusive 35 1o the comectness of the item or items therein set farth and
shall constilute an acount staled unless written objection s made thereto within t2n dsys frem the rendering thereal
In addition, unless otherwise agreed on the cover page of this ag all i
ads herounder shall ba solaly based on Publisher's calculatians

11. This agrzement may noi be assiqned by Advertiser ar Agency without the prior written consent of Publisher and
any assignment without suth consent shall be aull and void. Advertiser or Agency may not use any space ot the
advantisamant cither directly or indirectly of any business crganization, enterprise, product, or sence ather than that
for which the advertising space is provided by Pubilisher, nor may Advertiser or Agency authorize any athers to use any
arvertising space.

12. Orders containing temms, ratas or conditions of speclying positions, facings, editorial adjacendies or olher require-
ments may he accepied but such terms, rates, condidiens or sparifications are not binding unless Publishar has speciii-
ally agred to them in vaiting.

13. In the event of a of pubi i Publicher's pzpe Wehsile and/or Apps due to strke, acddent,
ire, flaod, computer or saftvarels k mallunciion, cang| repair, Intemer outages or any other cause of
contingendies beyond the control of Publisher, it is understoed and agreed that such suspeasicn shall not invalldate this
cantract, but a) vdll give Publisher the optian te cancel this agreement, or If Publisher does not to so, b) upon resump-
tian of publication this cantract shall be cantinues] and no labifity for damages shall be incurred by the Publisher by
reason ol such suspension.

14, Interest will aecrue ata tate of ane and ane-half percent (1.5%) per month (or such other maximum amount & is
permissible by faw} on al past due balances. IFit becomes necessary to place with an attorney for colfection any daim
for [unds due under the terms of this agreement, then Advertiser and Agency agree 1a pay to Publisher the reasonable
atiomeys' fees arising from such coflection.

15. I during the pericd of this agreement Publisher revises its advertising rales, Adveriiser and Agency agree to be
boand by such rates provided Publisher grues at least thirty (30) days notice of such inctease. Haweve, in such event
Advertiser may elct not 1o place any further advertiszments alter the ffective date of the inaease, and if no tpace is
wied after the effective date of the ingrease, no short raie will be charged on space used pricr to such increase

antor other of

I P dvertiser a credit for the acival space of the error of omission {in no
event shall such credit eaceed the total amaunt paid 1o Publisher for the applicablle advertisement), and Publisher shall
have o fizbility unless the error or pmission is brought 1o Publicher’s altention no later than S warking days after the
advenisement is first Fublished. However, i a copy of the advertisement was provided o or revieved by Adveniser,
Publisher shall have no liakility. IN NO EVENT SHALL PUBLISHER BE UABLE TO ADVERTISER, AGENCY DR ANY DTHER
PARTIES FOR ANY FURTHER DAMAGES OF ANY KIND ARISING FROM THIS AGREEMENT OR ANY BREACH THEREOF,
INCLUDING BUT NOT LIMITED TO INDIRECT, SPECIAL OR CONSEQUENTIAL DAMAGES OR LOST FROFITS.

18, Failure by Publisher 1o enforca any provisian of this ag shall not be considered a vaiver of such provisi
Unless incansistent with the express terms of this agreement, all orders ate subject to the terms of Publisher's ap-
plicoble rate card. Advertiser and Agency acknavdedge receipt of a copy of said rate cand,

19, Adversiser and Agency recoguize that the copyright in any advertisements created by Publisher is memed by
Publisher. As to all other advertisements, Advertiser and Agency agree that Publisher has the non-esclusive right, lor
the full term of eopyright, by itself or through shird parties, o republish, it, re-perfarm, redistribute or othanvii:
re-use any advertis submitied in any lerm in which the advertisements may be Published or used (in
any inedia now n existence or herealter developad) in whelz or in any part, whether or not cambined with material of
athers.

20, This will bz d in lance vith the laws of the State of Alabama. Any action based on ar
alleging a breach of this agre misthe c 1in a stata or fed inar near Bimmingham, Alsbama;
and the parties hereby consent 1o the exclusiva jurisiction of such courts in connection vith this Agreement,

21, Advertiser and Ageacy that andfer olher al messages sent on its hehall by
Publisher via efectronic mail may be qoverned by federal, state and local Javs, rules and requlations, induding viithoul
limitation the Contrelling the Assault of Non-Salicited Parnography and Marketing Act of 2003 ard any acts related
thereto, and including the interpretation thereof by the FFC ar other govemmental authorities (collectively, the *CAN-
SPAM Act”) and state *Do Nat E-mail” registies. Advertiser and Agency agree to comply with afl such applicabla lavs,
rules and regulations. Withent fimiting the genarality of the foregaing, Advertiser and Agency shall kelfill all ebligations
ul a “Sender” as defined in the CAN-SPAM Act, and comply with Publisher's policies intended 10 comply therewith.

22, All data collected by Publisher, Advartiser and/or any thind party in cannection ith this agreement shall ba exelu-
sively owned by Publisher, and not used ar disdosed by Advertiser/Agency withoul Publisher’s priot wiitten approval in
each instanca.

23. The titles and logos of the Publisher's Nevspapers, Website and Apps are registered trademarks and/or trademark
protectad under commen laves. Neither the tilles nor the lagos may be used without the express writlen pemision of
Publisher

24, This agreement may be executed by Advertiser/Agency by manual, fzcsimile or scanned POF signatures farhy
dicking "accept” or similar terminology enlingl, and in any numbier of countemarts, gach of which will be deznied an
original and all which together will constitute one and the same instumant.

25. PUBLISHER DISCLARAS ALL WARRANTIES AND/OR GUARANTEES, EXPRESS OR IMPLIED, INCLUDRIG, BUT NOT
LIMITED TO, WARRANTIES FOR NONINFRINGEMENT, ACCURACY, AVAILABILITY, UPTIME, MERCHAHTABILITY AND/OR
FITNESS FOR ANY PARTICULAR PURPOSE IN CONNECTION WITH THE DISPLAY, PENFORMANCE AND TRANSMISSION OF
ADVERTISEMENTS [N PUDLISHER'S NEWSFAPERS, WEBSITES AND APPS. Advertiser and Aqency acknovdadye that third
parties other than Publisher may generate autemated, fraudulent or othervise invalidimpropes impressions, conver-
slons, inquiries, clicks or other actions on Advertiser's adverti displayed on Publisher's Wehsites andfor Apps.

As hatvreen Advertiser and Publisher, Advertiser accepts the risk of any such improper actions. Advertiser’s exclusive
remedy far suth suspected improper actions is for Auvertiser to requast a refund relating ta its impacted advertisements
in the lorm of advertising credits on the 2pplicable Welbssite or App within thirty (30) days from the end of the calendar
munth in which such i s initially displayed on the bl=Website or App. dvertising credit
refunds in jon with the Adverfiser's af d requests ar2 within the sole disoction of Publisher,

26. The foregoing terms shall govern the elationship betvween Publisher and Adveriser and Agency. Publisher has not
made any reprasentations to Advertiser or Agancy that are not contained herein, Unless expressly agread to in willing
signed by an officer o senior exeautive of Publisher, na ather Lerms and corditions in insertion oiders, contracts, chick-
through terms and conditicns, copy instruction, letters, or othenvise will be linding on Publishor.

ient Initials January 1, 2021 Date




